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Consumers’ co-operatives- Co-operative consumer stores are voluntary organizations of the 
consumers, organized for procuring goods in bulk from the production centres at favourable terms and 
then arranging their equitable distribution to members at fair price. As the co-operative stores make 
purchases of bulk, mostly from the production centres, they can supply them to the members at 
reasonable rates.  

 In fact, co-operative stores do not work with a profit motive. They do strive to make a small 
profit after meeting their costs but this surplus is meant to meunforeseen losses and to 
strengthen their funds.  

 Most of this surplus may be given back to The members as patronage rebate. As the 
consumers’ stores are service organizations, supplying goods mostly to their members, their 
objective is to supply unadulterated goods with correct weight and standard quality for a 
given price.  

 The supreme authority in a co�operative store, as in any co-operative society, vests with the 
general body of members. They can impart valuable education in democracy and 
community life and can also provide better living conditions to their employees. Progress of 
Consumer Co-operatives: In November 1960, the then National Co-operative Development 
and Warehousing Board set up the Committee on Consumers Co-operatives to examine the 
promotional and organizational aspects of the consumers movement, for ensuring sound 
and speedy development thereof.  

 In October 1962, emergency was declared in the country in the wake of Chinese aggression, 
and it was considered necessary for the consumers to organize co-operative stores and hold 
the price line. 

  In almost all states, State federations of consumers stores were also organized and the 
National Consumers’ Co�operative Federation (NCCP) was organized at national level. It was 
observed that consumers co-operatives “can effectively serve as an instrument of consumer 
protection in the sphere of retail distribution” and “have a vital role to play in the task of 
stabilization prices”. 



  Under Indian conditions, where prices tend to rise at the slightest pretext, one of the 
objectives of co-operative stores is to hold the price line. To achieve this objective, the 
co�operatives, have been advised to follow the “active price policy”. 

  In many western countries like Sweden, Denmark, Russia and Japan, consumer co-
operatives have set up their own manufacturing units and have shown that by producing 
about 15 to 20 per cent of total produce of a commodity, they can exercise wholesome 
influence on the market prices as well as quality. In India also, a few consumer co-operatives 
have set up oil mills, spice powdering plants, flour mills, coffee roasting and grinding plants.  

 The policy of the Government of India is to encourage consumer co-operatives to install 
their own manufacturing units in the field of spice powdering, dal milling, coffee grinding, 
soap making, tailoring and polythene bags etc. For this purpose,  

 the consumer co-operatives are eligible to financial assistance up to 80% of the block capital 
expenditure from the Government of India or the NCDC depending upon the nature of the 
industry to be set up 

. They are also entitled to a managerial subsidy for three years on a tapering scale. It is felt that the 
consumer co-operatives by setting up their own units will be able to help in the supply of quality goods 
at fair prices, without depending too much on the manufacturing units. This will also give them some 
countervailing power in bargaining with the manufacturers in respect of supplies.  


