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KVIC has also launched a massive marketing development plan throughout 

the country so as to generate interest, awareness and attraction amongst the 

masses about the khadi and village industries products. Accordingly, KVIC 

has approved a number of schemes in order to promote marketing of the 

products of village industries and also to offer employment opportunities to 

unemployed under Rural Employment Generation Programmes.  

The MSME Ministry is also implementing a comprehensive reform package 

for the Khadi sector. This envisages upgradation and capacity building of 300 

Khadi institutions and also for improving their marketing skills. Under the 

package, steps are being taken to distribute 1 lakh modern charkhas to 

artisans and also new handlooms to various Khadi Sansthans.  

Seventy nine clusters have been sanctioned under the Scheme of Fund for 

Regeneration of Traditional Industries (SFRUTI). Presently KVIC is 

functioning under the administrative control of the Ministry of MSME. KVIC 

has been identified as one of the major organizations in the decentralized 

sector for generating sustainable non- farm employment opportunities in 

rural areas at a low per capita investment.  



It undertakes activities like skill improvement, transfer of technology, 

research and development, marketing etc. and also helps in generating 

employment self employment opportunities in rural areas.  

 

The main objectives of KVIC include:  

(i) The social objectives or providing employment in rural areas;  

(ii) The economic objectives of producing saleable articles, and  

(iii) The wider objective of creating self-reliance amongst people and building 

up a strong rural community spirit.  

In order to attract younger generation, the KVIC is holding exhibitions, 

seminars, lectures in over 120 universities and colleges throughout the 

country so as to disseminate knowledge of KVI products.  

To face the challenge of globalisation. KVIC has introduced a number of new 

products range like Khadi denim jeans, Sarvodaya brand for export purpose. 

The KVIC is also training its sales staff in order to attune them to the new 

market-context being created by globalisation. For ensuring quality for KVI 

products, the commission is approaching the Bureau of Indian Standards and 

Directorate of Marketing and Inspection of Ministry of Agriculture.  

Moreover, to create a market-niche for eco-friendly pure and bio-degradable 

natural products, the KVIC has introduced two new brands viz., “Sarvodaya” 

and “Khadi”. The KVIC has decided to participate actively in international 

trade exhibitions being organised by ITPO, with the primary objective of 

popularising its products in international markets.  



The KVIC has worked out a plan to supply KVI products in a big way to 

Central and State Government organisations. Plans are afoot to set up show 

windows in Indian Missions abroad as well as to open Khadi Gramodyog 

Bhawans in Australia, Germany, U.K., U.S.A., Canada, Dubai and Singapore.  

 


